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_ Use of Visual Methods for Telling the Co-op Story 


oe awareness bine Kuan e of the fopewicees oF carrying 
bership education programse It is now generally realized that 
‘co-op can.succeed in the long run without the membership loyalty 
0 aaa produced by such a program. 


ications end others. These methods are piiteaeive in scditne 
\ membership but a successful co-op must also have the confidence 
yal ene of the: ere joi ein One of the most valuable 


bun aitered to REA borrowers. 
ap hee oii ee 


We ope you will find this 


sy last fa » many REA co-op officials expressed great interest 
esigned to tell their story through the use of colorful displays. 


d that to be-practical, these displays would have to be designed 


- 


eM ide 


ha 


ve wide use not only in the co-op offices or windows, out also at 


nd 


ane _. They would have to be simple enough so that an inexperienced person 
dpe any . 


. 


fairs, or as a matter of fact, anywhere the co-op story needed 


e no difficulty in setting them up, and sturdy enough to remain fresh 
active through many months of uses They would have to compete wuboedy= 
Hovis bee ncateoust aid ates in Mak Ohi veda vor ad use, and yet fall 
Pore idest evatiaptes 


set of five-foot portable displays produced as a result of this 


is now being offered to REA co-ops by a national manufacturer of 


= ee ie Ne 
aterials. Here are some suggestions as to how these displays can be 


' 


o get the co-op story across with maximum effectiveness to both co-op 


bers and the publice 
eri, 


Where To Use The Displays 


1. In co-op windows, Co-ops serving large territories may want to use 


territory. If an office is on the main square or on 4 street which is 


4 


t night, it will probably pay to keep the display illuminated after dark. 


2, In co-op office lobbies, oat annual meetings, at other member 


’ 


at county and locel fairs, in libraries or schools. 


cain the offices of other agricultural leaders, such as the county 


-~ 


strip could be used. All of the Pa By So a signe 


1-1/2" wide and 28" long. — Sena eRe 


\ 


For maximum effectiveness, displays should be shown not. more 

month in the same spot.e If more than one window or apes We sevame 

can be moved every two weeks. ae 

ee NB EHOW eo Get ‘the Moet Out OF These Displays 

Packed with each display in this series will be a set of sug 

other ideas which will increase the AmpeCe of £ the: fects presented. 

supplementary material Se EA or other ideas developed. be the: 5 
will add aaa! vo the effectiveness. of the displayss 

To illustrate, here ere some ideas as to use of the firgt two 

in this “series: Ra as pe , oop ee | 

ls Deis Meeting Display’ = ‘This ai splay would have its firs 

about a eae or six weeks before the ‘¢nnucl meetings At that timo 


mi ght prepare a ee to be given before a local civic . group on just hh 


co-op functions as. a business, This displey' set up on a table near the s 


will i“ to impress this eyehy on the audience. About a nonth — ther 


> 


window or lobby ae with the display might be Sows sign list Fa 


local’ management and local omiereniae The displey can, of course, 
at the annual meeting itself. It can also Hear helpful at meeting: 


-memberse There are many othe? pléces.where this disdioy. com be of 


in getting across the story of member-ownershipe 


is can. ae used alone in an office window 


Pa 


vat 


iM 
yy 


under 


rsa list of all the members of the co-op, perhaps with the names 


1 * 


How To Take Care Of These Displays 


« The displays should be dusted at least once 2 week while in USC e 


a 


ee Between uses of the display, replace it\an the original \delivery 


Tahal bes \ 
With careful treatment each display can be used for many occasions. 


